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Financial highlights
Great new products delivered by world-class designers and engineers using cutting-edge technology and innovation,
resulting in record sales in FY14.
£19,386 million
£15,784 million
£13,512 million
£9,871 million
Revenue 2014
£19,386 million
2011
2012
2013
2014
Retail volumes (units �000)
2014
434
2013
375
2012
306
2011
241
Average number of employees
2014
27,953
2013
24,913
2012
20,887
2011
17,255
Product and other investment
(£ million)
2014
2,680
2013
2,048
2012
1,560
2011
900
Cash* (£ million)
2014
3,459
2013
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2,847
2012
2,430
2011
1,028
*Includes short-term deposits
Debt (£ million)
2014
2,010
2013
2,167
2012
1,974
2011
1,382
Net cash (debt) (£ million)
2014
1,449
2013
680
2012
456
2011
(354)
Free cash flow* (£ million)
2014
1,150
2013
595
2012
958
2011
876
*Free cash flow measured as net change in cash and cash equivalents, less net cash in financing activities and
investments in short-term deposits
EBITDA (£ million)
2014
3,393
2013
2,339*
2012
2,095*
2011
1,502
*Restated � see page 82
Profit after tax (£ million)
2014
1,879
2013
1,214*
2012
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1,460*
2011
1,036
*Restated for adoption of IAS 19 (revised).
See note 2 of the consolidated financial statements
Profit before tax
2014
£2,501 million
2013
£1,674 million*
2012
£1,479 million*
2011
£1,115 million
*Restated for adoption of IAS 19 (revised).
See note 2 of the consolidated financial statements
JAGUAR LAND ROVER AUTOMOTIVE PLC | ANNUAL REPORT 2013-14
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Jaguars and Land Rovers line up at Horse Guards Parade as part of the Heritage Drive
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Chairman�s statement
The Tata Group�s core purpose is to improve the quality of life of the communities it serves globally, through
long-term stakeholder value creation. We seek to differentiate ourselves through customer-centricity, innovation,
entrepreneurship, trustworthiness and values-driven business operations, while balancing the interests of diverse
stakeholders including shareholders, employees and civil society.
These are values shared by Jaguar Land Rover, a flagship asset for the Tata Group. The Company continues to go
from strength to strength demonstrating the pioneering and entrepreneurial spirit synonymous with our group of
companies.
In the pursuit of excellence Jaguar Land Rover has continued to innovate through its products, technology and people.
This commitment has seen the Company continue to harness the growing global demand for vehicles in the premium
car segment through the delivery of award-winning models.
As we move to the next fiscal year, we must continue to harness the collective strength of our Group and recognise the
invaluable contribution made by our employees as we look to celebrate even greater success in the future.
Cyrus Mistry
Chairman
Jaguar Land Rover Automotive plc
28 July 2014
JAGUAR LAND ROVER AUTOMOTIVE PLC | ANNUAL REPORT 2013-14
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Jaguar Land Rover
Headquarters
CEO�s statement
Jaguar Land Rover delivered a solid performance by focusing on what matters most � creating great British products by
world-class designers and engineers.
Solid financial accomplishments
We sold more than 430,000 vehicles, up 16% year-on-year, with growth across all regions and new records set in 38
markets.
As a result, revenue increased by 23% to £19.4 billion and EBITDA by 45% to £3.4 billion, representing an EBITDA
margin of 17.5%. Pre-tax profits rose 49% to £2.5 billion.
Innovative products
Our award-winning product portfolio underpins the success of the Company. The Range Rover Sport, Jaguar F-TYPE
Coupé and our flagship, the long wheelbase Range Rover, are transforming our business. We also showcased the
world�s first diesel hybrid SUV in Range Rover.
In responding to our global customers� desires and needs we introduced several new innovative technologies, such as
stop-start transmissions across the entire range, All-Wheel Drive XF and XJ Jaguar models and an active drive line
and nine-speed gearbox in the Range Rover Evoque.
We are pioneers in aluminium construction and lightweight materials and continuously improve aerodynamics, rolling
resistance, crash safety and connectivity technologies.
Investments in product, production and people
Furthermore, we laid the foundations to expand our innovative product portfolio and announced an all-new technically
advanced aluminium intensive vehicle architecture.
The majority of the operational investments were directed to Solihull in preparation of the first Jaguar model to be
produced there.
During 2013, we recruited 3,000 new employees, many at the forefront of product creation and delivery and more than
400 on our graduate and apprentice programmes.
Acting responsible
At Jaguar Land Rover we recognise that our commitment does not stop at delivering on the commercial imperatives.
Our dedication to the environment and the communities in which we operate is central to our business strategy. It led
us to be named Responsible Business of the Year by Business in the Community � a moment that stands out as a
highlight of the year.
Outlook
Jaguar Land Rover is well positioned for future sustainable and profitable growth, both iconic brands can grow and
prosper.
Our strategic plans have the firm commitment of our nurturing parent Tata Motors, encouraging Jaguar Land Rover in
an entrepreneurial spirit.
Every area of our business is focused on �customer first�; passionate and motivated to inspire our customers with
exceptional premium products, delivering the highest standards of quality, technology and customer service.
This is an exciting time for Jaguar and Land Rover. With a generally positive macroeconomic environment around the
world, I am optimistic about the possibilities for the future.
We have a pioneering spirit that drives continuous improvement and creates significant opportunities to attract new
customers.
Overall, we are committed to delivering our customers experiences they will love for life.
Dr Ralf Speth
Chief Executive Officer
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Key milestones
From launching critically acclaimed new cars to supporting programmes with global impact, it was an action-packed
year for the Company.
APR
30 APRIL 2013
LAND ROVER CELEBRATES 65 YEARS
Land Rover marked its 65th anniversary with a celebration of technology and innovation. Around 150 heritage Land
Rovers attended a celebratory event at Packington Estate, the testing ground for the original 1947-48 Land Rover
prototypes and Range Rover development vehicles of the 1960s and 70s. These vehicles showcase key milestones in
Land Rover�s 65-year history and also some 4x4 world firsts such as anti-lock brakes, adjustable air suspension,
Electronic Traction Control, Hill Descent Control, Terrain Response® and Stop/Start technologies.
JUL
3 JULY 2013
RESPONSIBLE BUSINESS OF THE YEAR
Jaguar Land Rover was named Responsible Business of the Year by Business in the Community (BITC). The
Company received the award in recognition of its significant investment in UK jobs and facilities, improving its
environmental performance and increasing the skills and education opportunities for young people and existing
employees.
JUL
11 JULY 2013
CORONATION FESTIVAL
As the only automotive manufacturer to hold Royal Warrants from all three grantors, Jaguar Land Rover was
delighted to support the Coronation Festival. The unique event which celebrated the 60th anniversary of the
coronation of Her Majesty The Queen showcased the best of British innovation excellence and industry.
SEP
10 SEPTEMBER 2013
ALL NEW ALUMINIUM ARCHITECTURE SHOWCASED BY C-X17 CONCEPT CAR
Jaguar Land Rover announced an investment approaching £1.5 billion to introduce an all-new technically advanced
aluminium vehicle architecture, which was showcased by the C-X17 concept car. The Company went on to confirm
the first new model to utilise this innovative architecture will be the Jaguar XE. Built at the Solihull plant, this new
model will lead to the creation of 1,700 new jobs.
NOV
19 NOVEMBER 2013
F-TYPE COUPÉ LAUNCH
The all-new Jaguar F-TYPE Coupé range, led by the high-performance F-TYPE R Coupé model, made its global
debut at an exclusive VIP media and consumer event on the eve of the Los Angeles Auto Show.
DEC
5 DECEMBER 2013
BRAZIL
Jaguar Land Rover announced it is to be the first British carmaker to open a manufacturing facility in Brazil following
a landmark agreement between the Company and state authorities to build a plant in the State of Rio de Janeiro.
FEB
17 FEBRUARY 2014
LAND ROVER CELEBRATE 25 YEARS OF DISCOVERY
Land Rover unveiled a new Discovery XXV Special Edition as a celebration of the 25th anniversary year of the
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original launch of its versatile family SUV. First launched in Plymouth, UK in 1989, the Discovery revolutionised the
4x4 landscape. Its combination of contemporary design, spacious and user-friendly interiors, unflinching capability
and extreme versatility made it an instant hit. With the release of each new generation, the Land Rover Discovery has
cemented its position as the most capable, versatile SUV in the world.
JAGUAR LAND ROVER AUTOMOTIVE PLC ANNUAL REPORT 2013-14
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Key awards
This year Jaguar Land Rover received more than 220 awards for its strongest ever model line up. Here are some
highlights.
THE GOLDEN STEERING WHEEL
The Jaguar F-TYPE was voted the winner of a prestigious Golden Steering Wheel award by readers of the respected
German publications Bild am Sonntag and Auto Bild. The F-TYPE competed in the �coupé and cabriolet� category,
finishing ahead of the Porsche Cayman and BMW 4 Series Coupé.
F-TYPE CONTINUES TO RECEIVE INTERNATIONAL ACCLAIM
Other notable awards for the F-TYPE include: Sportscar of the 21st Century and Sports Car of the Year from
Sina.com and Motor Trend in China, Car of the Year at the Middle East Motor Awards, Convertible of the Year from
Top Gear in the UK and Best of the Best from Robb Report in the USA.
J.D. POWER SALES SATISFACTION INDEX STUDY
Jaguar received the honour of the highest ranking nameplate among luxury brands according to the J.D. Power 2013
US Sales Satisfaction Index Study.
RANGE ROVER J.D. POWER APEAL
Range Rover achieved the Highest Automotive Performance, Execution and Layout (APEAL) score of any model in
the J.D. Power 2013 APEAL survey
� the first time a model outside the large premium car segment has ranked highest among all models in the industry.
RANGE ROVER SPORT SUV CROWNED
SUV of the Year by Top Gear magazine in the UK, EVO in MENA, Car and Driver in China.
WOMEN�S LUXURY CAR OF THE YEAR
The Women�s World Car of the Year is judged by a panel of 17 female motoring writers from around the world. Each
vehicle considered for the award is rated according to criteria that reflect issues that are important to women car
buyers. Having achieved the highest marks in the luxury car section, the Range Rover went on to be named their Car
of the Year.
JAGUAR LAND ROVER AUTOMOTIVE PLC ANNUAL REPORT 2013-14
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Our brands and cars
XFR-S Sportbrake: supercar-baiting performance with the versatility of an estate
JAGUAR LAND ROVER AUTOMOTIVE PLC ANNUAL REPORT 2013-14
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The F-TYPE Coupé made its global debut in November 2013 at the Los Angeles and Tokyo motor shows
F-TYPE Coupé makes its debut
The most performance-focused Jaguar ever is unveiled at Los Angeles and Tokyo motor shows.
The Jaguar F-TYPE Coupé, the most dynamically capable, performance- focused production Jaguar ever, made its
global motor show debuts in both Los Angeles and Tokyo in November 2013.
The F-TYPE Coupé model line-up is headlined by the F-TYPE R Coupé, its 5.0-litre V8 supercharged engine
enabling acceleration from 0-60mph in 4.0 seconds, and a top speed of 186mph (electronically limited). F-TYPE S
Coupé and F-TYPE Coupé models complete the range, powered by Jaguar�s 3.0-litre V6 supercharged engine. The
F-TYPE Coupé range complements the existing 2013 �World Car Design of the Year� award-winning F-TYPE
Convertible model line-up of F-TYPE, F-TYPE S and F-TYPE V8 S.
The F-TYPE Coupé embodies the uncompromised design vision of the stunning Jaguar C-X16 concept sports coupé
that debuted at the 2011 Frankfurt Motor Show, its dramatic cabin-rearward stance being defined by three heartlines.
The first two heartlines � shared with F-TYPE Convertible � form the muscular front and rear wings, the third heartline
being the sweeping coupé roof profile which provides an unbroken silhouette while emphasising the visual drama of
the tapered cabin sitting between powerful rear haunches.
Jaguar�s expertise in aluminium technology has enabled the design vision for the F-TYPE Coupé to be delivered in a
lightweight yet extremely strong bodyshell. Its torsional rigidity provides the basis for excellent dynamic attributes.
The F-TYPE Coupé�s body side is made from a single piece aluminium pressing, probably the most extreme
cold-formed aluminium body side in the automotive industry, eliminating the requirement for multiple panels and
cosmetic joints.
As well as the motor show debut, the F-TYPE Coupé made a dramatic appearance on TV with a new TV commercial,
entitled �Rendezvous�, directed by Oscar-winner Tom Hooper and starring Sir Ben Kingsley, Tom Hiddleston and Mark
Strong. The advert is the latest offering in Jaguar�s �British Villains� campaign which began with the introduction of the
F-TYPE Coupé in November 2013, and made its world premiere during the coveted advertising slot in the Super Bowl
XLVIII North America broadcast interval, receiving more than 11 million views online (as of March 2014).
186mph
Top speed of the F-TYPE Coupé
JAGUAR LAND ROVER AUTOMOTIVE PLC ANNUAL REPORT 2013-14
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Jaguar announces all-new
aluminium architecture
and C-X17 concept
Jaguar stretches the design possibilities of the segment with stunning Frankfurt debut.
The C-X17 was created as a design study to introduce Jaguar�s all-new advanced aluminium architecture. This
modular, scalable architecture will allow Jaguar to grow its product portfolio and target high-growth areas of the
premium market, beginning with a new mid-sized C/D segment sedan in 2015.
The C-X17 concept is one example of the diversity of vehicles that could be produced using the new architecture. The
Jaguar C-X17 stretched the design possibilities of the segment by combining the character and driving experience of a
sports car with increased presence and flexibility � all imbued with the sleek lines, sporting design and luxurious
sophistication Jaguar is renowned for.
JAGUAR R PERFORMANCE CARS
In March 2014, the range was enhanced further with the addition of the XFR-S Sportbrake, which is the first sports
estate car to be produced by Jaguar, with 550PS on tap and 1,675 litres of rear load space. The XFR-S Sportbrake
builds on the already acclaimed XFR-S saloon � boasting the same power figures and levels of agility � with increased
versatility and practicality. And for customers who value efficiency, but still want their XF to have a sporty
appearance, the XFR-Sport was introduced in the summer of 2014. Delivering competitive C02 emission from
129g/km, the R-Sport is available in both Saloon and Sportbrake guises.
2014 MODEL YEAR JAGUAR XJ
In August 2013, Jaguar announced the latest in a long line of luxurious Jaguar sports saloons � the 2014 model year
Jaguar XJ � incorporating enhanced rear cabin luxury features, comfort and in-car technology to create a truly elegant
and contemporary luxury Jaguar.
The Jaguar XJ offers a comprehensive range of engines � 2.0-litre turbocharged petrol, 3.0-litre V6 diesel and
supercharged petrol and four 5.0-litre V8 petrol powerplants � all of which enhance customer choice in key global
markets.
These engines, as well as the other XJ variants, are mated to Jaguar�s eight-speed automatic gearbox which offers a
broad spread of ratios for a perfectly balanced combination of smooth-shifting, economy and driver control. In
addition, the Intelligent All-Wheel Drive System, which monitors grip levels and driver input to provide maximum
traction at all time, is available on the 14MY XJ (with 3.0-litre V6 petrol engine).
An even more spacious long wheelbase version of the 14MY XJ was also introduced. The long wheelbase models
have enhanced rear cabin luxury features which include �airline� style reclining seats with massage function, increased
headroom, fold-out business tables and a specially retuned rear suspension set-up to enhance rear seat ride comfort.
Right:The luxurious cockpit of the 2013 XJR, Jaguar�s flagship sports saloon
The C-X17 was created as a design study to intoduce Jaguar�s new advanced aluminium architecture
JAGUAR LAND ROVER AUTOMOTIVE PLC | ANNUAL REPORT 2013-14
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Daniel Craig lent his star power to the unveiling of the Range Rover Sport in New York
Range Rover Sport launched in New York
A new British icon is unveiled by another on the streets of Manhattan.
Showcased at the New York International Auto Show 2013 by Daniel Craig, the Range Rover Sport is the ultimate
premium sports SUV
� the fastest, most agile and most responsive Land Rover ever.
Developed alongside the highly acclaimed new Range Rover, it offers the brand�s best-ever on-road dynamics together
with class-leading, genuine Land Rover all-terrain capability. The new Range Rover Sport presents customers with a
more assertive and muscular exterior, a more luxurious interior and the flexibility provided by the option of occasional
5+2 seating. Exploiting Land Rover�s breakthrough lightweight suspension design and innovative dynamic chassis
technologies, the Sport�s all-new, first-in-class aluminium architecture achieves a weight saving of up to 420kg against
its predecessor. This enables the vehicle to blend agile handling with exceptional comfort, offering a unique mix of
sporting luxury and a dynamic, connected driving experience, along with CO2 emissions reduced to 194g/km.
JAGUAR LAND ROVER AUTOMOTIVE PLC ANNUAL REPORT 2013-14
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MAJOR NEW TECHNOLOGIES ENHANCE 2014 EVOQUE
One of the most successful Land Rover vehicles ever made, the Range Rover Evoque, makes a further leap forward
with the introduction of a host of new technologies, announced in August 2013. These enhancements lower fuel
consumption by up to 11.4% and reduce CO2 emissions by up to 9.5% and bring a range of new comfort, convenience
and connectivity features.
Customers ordering vehicles from the 2014 range benefit from newly available features, including: a new nine-speed
automatic transmission, new driveline technologies, seven new driver assistance features as well as detail design
enhancements inside and out. First shown at the Geneva Motor Show in March, the ZF-9HP automatic transmission is
among the world�s first nine-speed units fitted to a passenger car. With a wide spread of ratios and improved
efficiency, the new transmission delivers improved economy, reduced emissions, enhanced performance and greater
comfort.
11.4%
Reduction in fuel consumption with the 2014 Evoque
Also available, Active Driveline is the world�s first �on demand� four-wheel drive system that enhances agility and
improves fuel efficiency by operating in front-wheel drive only during steady-state driving at speeds above 22mph.
The new system monitors vehicle dynamics and automatically reconnects four-wheel drive (within 300 milliseconds)
whenever it is needed.
For the 2014 model, the driver assistance capabilities of the Evoque are significantly enhanced by the introduction of
features including: Park Exit (to automatically exit parallel parking bays), Perpendicular Park (to position the car
centrally in parking bays), Closing Vehicle Sensing and Reverse Traffic Detection (to warn drivers of oncoming
traffic), Lane Departure Warning, Traffic Sign Recognition and Wade Sensing.
The brand new Land Rover InControlTM connected car system (available as an option) incorporates two new features
� InControlTM Remote and InControlTM Secure.
Land Rover InControlTM Remote allows owners to trigger an SOS Emergency Call which, in the event of an
accident, automatically informs the emergency services of the vehicle�s position.
Land Rover InControlTM Secure tracks the vehicle in the event of a theft using advance tracking technology. It raises
a silent alarm at a secure operating centre where a third-party service provider will assist the relevant local authorities
in a timely recovery of the vehicle.
The system ensures the vehicle complies with the Thatcham Category 6 standard.
The Range Rover Evoque has proven to be hugely successful and the 2014 model is destined to have even greater
appeal.
LAND ROVER CELEBRATES 25 YEARS OF DISCOVERY WITH EXCLUSIVE �XXV� SPECIAL EDITION
Land Rover unveiled a new Discovery XXV Special Edition as a celebration of the 25th anniversary year of the
original launch of its versatile family SUV.
First launched in 1989, the Discovery revolutionised the 4x4 landscape, and over one million Discovery models have
been sold since. Its combination of contemporary design, spacious and user-friendly interiors, unflinching capability
and extreme versatility made it an instant hit. With the release of each new generation, the Land Rover Discovery has
cemented its position as the most capable, versatile SUV in the world.
Thanks to its formidable array of innovative and award-winning technologies, from Terrain Response® to Hill
Descent Control, the Discovery is as comfortable taking on everyday journeys as it is tackling the world�s harshest
terrain � as numerous intercontinental expeditions have proved. Over its 25 years it has been chosen as the explorer�s
choice to take on challenges and adventures; Sir Ranulph Fiennes used an original Discovery in his expedition to
discover the Lost City of Ubar, while the Discovery 3 was used on the record-holding London-Cape Town drive in
2013. Discovery models have also been used in Land Rover�s own famous G4 Challenge and Camel Trophy.
The Special Edition vehicle comes in a choice of four exterior colours, has distinctive badging and a sophisticated,
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premium interior lined with Windsor leather.
186mm
The increase in legroom in the Range Rover Long Wheelbase
LAND ROVER SHOWCASED ITS FIRST HYBRID RANGE ROVER MODELS
Land Rover showcased its first-ever hybrid models, and the world�s first premium diesel SUV hybrids, the Range
Rover Hybrid and Range Rover Sport Hybrid. These models are set to deliver outstanding fuel economy, significantly
lower CO2 emissions and retain Land Rover�s renowned capability and performance. The two all-aluminium models
are based on Land Rover�s Premium Lightweight Architecture and share an identical powertrain.
The Range Rover hybrids proved their capability during the �Silk Trail 2013� expedition in which they travelled through
France, Belgium, Germany, Poland, Ukraine, Russia, Uzbekistan, Kyrgyzstan, China and India.
LAND ROVER EXTENDS APPEAL AND EXCLUSIVITY OF RANGE ROVER � THE WORLD�S FINEST
LUXURY SUV
Land Rover extended the customer appeal of its family of luxury SUV vehicles with the launch of a new long
wheelbase Range Rover and the addition of an exclusive specification � the Range Rover Autobiography Black.
The first long wheelbase Range Rover in 20 years caters for a growing group of consumers looking for the ultimate
SUV, and provides an alternative to the traditional long wheelbase saloon cars in this segment. Clever packaging has
increased rear legroom by 186mm for rear seat passengers and boosted recline to 17 degrees with the executive
seating package to provide enhanced comfort and space.
The new Range Rover Autobiography Black made its debut at the Dubai Motor Show in early November 2013. It
represents the pinnacle of desirability to bring even higher levels of refinement to the world�s finest luxury SUV. The
interior has been carefully crafted and tailored to meet customer needs with subtle but distinctive exterior detailing
and is appointed and finished with the highest quality leathers and materials.
JAGUAR LAND ROVER AUTOMOTIVE PLC ANNUAL REPORT 2013-14
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Our vehicles
Jaguar Land Rover�s range has won worldwide acclaim and success.
F-TYPE is a true Jaguar sports car, engineered for high performance and responsive handling
XJ redefines what a luxury car should be. It is a dramatic combination of beauty, luxury and power
XK is the refined Grand Tourer with the heart and soul of a sports car
XF delivers innovative design, refined engineering and stunning performance�
�also available in sportbrake
DISCOVERY 4 With seven seats and rugged design, Discovery is always ready for adventure
EVOQUE The premium compact SUV that�s perfect for urban exploration
RANGE ROVER The ultimate luxury SUV
DEFENDER Combining supreme capability and functionality, Defender is the archetypal Land Rover
FREELANDER 2 A versatile town and country SUV, with Land Rover DNA at its heart
RANGE ROVER SPORT Agile and responsive, the Range Rover Sport excels on-road and off-road
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Jaguar Land Rover celebrates The Queen�s Coronation
The Company takes centre stage at event showcasing the best of British innovation, excellence and industry.
BY APPOINTMENT TO HM THE QUEEN MANUFACTURERS OF MOTOR VEHICLES JAGUAR LAND
ROVER LIMITED COVENTRY
BY APPOINTMENT TO HRH THE DUKE OF EDINBURGH MANUFACTURERS OF MOTOR VEHICLES
JAGUAR LAND ROVER LIMITED COVENTRY
BY APPOINTMENT TO HRH THE PRINCE OF WALES MANUFACTURERS OF MOTOR VEHICLES
JAGUAR LAND ROVER LIMITED COVENTRY
Jaguar Land Rover had a starring role at a unique event held in London showcasing the best of British innovation,
excellence and industry. The Coronation Festival celebrated the 60th anniversary of the coronation of Her Majesty
The Queen, and was held in the gardens of Buckingham Palace between July 11th and 14th.
Members of the Royal Family visited the Jaguar Land Rover displays during the preview day. The Queen attended the
Festival�s star-studded gala that evening, performed against the backdrop of Buckingham Palace.
The Coronation Festival, hosted by the Royal Warrant Holders Association, brought together more than 200
businesses that hold Royal Warrants as suppliers of goods and services to the households of HM The Queen, HRH
The Duke of Edinburgh and HRH The Prince of Wales. Jaguar Land Rover is particularly proud to be the only
automotive manufacturer to hold all three Warrants.
As well as marking the long Royal association, Jaguar Land Rover also celebrated 60 years of technology and
innovation at the Festival, with a display of vehicles to represent the Company�s past, present and future.
A highlight for many visitors was the 1953 Land Rover Royal Review Vehicle. This is one of 10 specially converted
Land Rovers used for many public appearances during the six-month, 44,000 mile tour of the Commonwealth which
The Queen undertook soon after her Coronation. Also representing the past was another Royal Review Vehicle, a
Range Rover from 1974, and a Jaguar Mark VII, which Queen Elizabeth, The Queen Mother used regularly between
1955 and 1972.
This trio were joined by two additional important and historic vehicles: the first pre-production Land Rover Series 1
from 1948 (known as �HUE�, after its number plate), and the oldest surviving open Jaguar E-Type, built in 1961.
Representing the present was another Royal vehicle, one of two Jaguar XJ Limousines - both specially extended
versions of the long wheelbase Jaguar XJ, and finished in Royal claret and black livery.
This was joined by five of the Company�s current models: a red Jaguar F-TYPE convertible, a Jaguar XF Sportbrake, a
Range Rover Evoque, Range Rover and Range Rover Sport. Finally, the future was spectacularly represented by the
Jaguar C-X75, a prototype hybrid supercar which combines the fuel efficiency of a low-emissions city car with a
potential top speed of 220mph. Its advanced technologies will be utilised in research and development, innovative
future products and next-generation engineering for the Jaguar and Land Rover brands.
Her Majesty The Queen at the Coronation Festival
JAGUAR LAND ROVER AUTOMOTIVE PLC ANNUAL REPORT 2013-14
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Chris Froome in the 2013 Tour de France Above right: George Gregan, former Australia captain, brings the Webb
Ellis Cup to Sydney for the second leg of the Rugby World Trophy Tour Above left: Land Rover is one of two Series
Main Partners in the Extreme Sailing SeriesTM
Jaguar Land Rover
supports sporting achievement
The Company continues its long-term association with major sporting partners.
Jaguar has been a partner of Team Sky from its inception in 2010, and the team�s Jaguar XF Sportbrakes have
supported the riders since the beginning of the Tour in 2012.
Acting as the team�s nerve centre on the road, the XF Sportbrakes have been vital for keeping the riders in the race,
supplying them with food, water, spare bikes and clothes for on the road, and as the command centre for race strategy
during racing. In July 2013,Team Sky held the coveted leader�s Yellow Jersey and race leader Chris Froome became
the second Brit to win the Tour de France after Sir Bradley Wiggins a year earlier.
2014 will mark the fourth year of this highly successful partnership, which is based on shared values of performance,
innovation and technology. Jaguar will be developing its association as an
2013
The launch of a three-year global sponsorship of the Extreme Sailing SeriesTM
�Innovation Partner� with Team Sky through the integration of design and engineering resources to further enhance the
team�s performances. Land Rover was the proud Global Sponsor of The British & Irish Lions Tour to Australia in
2013, the year in which The Lions celebrated a 125-year heritage. This sponsorship continues Land Rover�s
long-standing association with rugby which aims to support all levels of the game. Not only does Land Rover support
the elite players, teams and tournaments around the globe but they also invest in the grass roots and are excited about
what the future holds for the sport.
Land Rover became one of two Series Main Partners in the Extreme Sailing SeriesTM. Its three-year global
sponsorship of one of the world�s most exciting sailing competitions was launched in April 2013 in Qingdao, China,
where the third event took place.
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Manufacturing
The Range Rover
Sport is built at the Solihull manufacturing plant
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Jaguar Land Rover
committed to the UK
The Company reaffirms its commitment to the UK with continued investment in its manufacturing operations.
Halewood
Vehicle Manufacturing
Castle Bromwich
Vehicle Manufacturing
Wolverhampton
Engine Manufacturing Centre, production starts 2015
Solihull
Vehicle Manufacturing
Whitley
Global HQ,
Engineering and Design
Gaydon
Engineering, Design and Test Facility
1,700
The number of jobs announced at Solihull in the fiscal year
During 2013, Jaguar Land Rover reaffirmed its commitment to the UK
with the announcement of a further
£1.5 billion investment to introduce an all-new, technically advanced aluminium vehicle architecture. The investment,
which will see a strengthening of the Jaguar product portfolio thanks to the addition of the Jaguar XE, is set to create
1,700 new jobs at the Company�s advanced manufacturing facility in Solihull.
SOLIHULL
In 2013, production of the Range Rover Sport began at Solihull. The new model features an advanced all-aluminium
body structure and is produced alongside the critically acclaimed new
Range Rover on three shifts, 24-hour production.
To support these new models Solihull benefited from a £370 million investment in all-aluminium production
processes including a state-of-the-art aluminium bodyshop � the largest of its kind in the world � and upgrades to paint
applications technologies, trim assembly and warehousing. The introduction of these models led to 800 new people
joining the Solihull team.
Solihull�s state-of-the-art aluminium bodyshop � the largest of its kind in the world � was visited by UK PM David
Cameron
JAGUAR LAND ROVER AUTOMOTIVE PLC | ANNUAL REPORT 2013-14
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HALEWOOD
Home to the award-winning Range Rover Evoque and Land Rover Freelander 2, Jaguar Land Rover�s Halewood plant
on Merseyside in the North West of
England is currently operating 24-hour production to support global demand for its products. In 2013,
Halewood celebrated two significant milestones: it broke Jaguar Land Rover production volume records for the
second year running and celebrated production of the millionth Jaguar Land Rover vehicle at the site, a unique Range
Rover Evoque, subsequently donated to Cancer Research UK.
CASTLE BROMWICH
In addition to XJ and XF models, Castle Bromwich is responsible for the all-aluminium construction of the F-TYPE,
and in May 2013 the first F-TYPE convertibles destined for customers rolled off its production line. Jaguar Land
Rover has invested significantly in its Castle Bromwich manufacturing facility to support the introduction of the
convertible and latterly the F-TYPE Coupé which made its global debut at the Los Angeles Auto Show in 2013.
IN-HOUSE ENGINE MANUFACTURE AT NEW UK FACILITY
Jaguar Land Rover�s state-of-the-art Engine Manufacturing Centre is the first new facility that the Company has built
from the ground up. Situated at Wolverhampton in the heart of the UK, it is ideally located between the Company�s
three other manufacturing sites at Halewood, Castle Bromwich and Solihull. The plant will employ almost 1,400
people by the time it reaches full capacity and the first phase of recruitment commenced in January
2014. Representing an investment of more than
£500 million, the plant will manufacture Jaguar Land Rover�s most advanced engines ever. Designed and developed at
the Product Development Centre in Whitley, this new family of premium, lightweight, low-friction, low-emission four
cylinder petrol and diesel engines will be manufactured for future
Jaguar Land Rover vehicles.
Castle Bromwich has received significant investment to manufacture the Jaguar F-TYPE
JAGUAR LAND ROVER AUTOMOTIVE PLC | ANNUAL REPORT 2013-14
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Chery Jaguar Land Rover in Changshu, China, represents a £1.1 billion investment
Global manufacturing footprint
Ambitious growth strategy includes plans for new manufacturing facilities in China and Brazil.
Jaguar Land Rover has ambitious plans to expand its manufacturing footprint and increase production in markets
outside Britain.This has been realised in China where Jaguar Land Rover�s joint venture with Chery is on track to start
building customer vehicles at the end of 2014. Construction of
Chery Jaguar Land Rover�s world-class manufacturing plant in Changshu is almost complete and represents a total
plant investment (50:50 with Chery) of 10.9 million RMB (£1.1 billion) and installed capacity is circa 130,000
vehicles per year.
Chery Jaguar Land Rover currently employs
1,400 employees and this is expected to grow to 2,500 by the end of 2014. During 2013, joint venture employees
came to the UK to receive training in Jaguar Land Rover�s lean manufacturing system and quality production
processes.
In December 2013, Jaguar Land Rover announced it will open a manufacturing facility in Brazil following a landmark
agreement between the Company and state
authorities to build a plant in the State of Rio de Janeiro.
Dr Ralf Speth, CEO of Jaguar Land Rover, said: �Brazil and the surrounding regions are very important.
Customers there have an increasing appetite for highly capable premium products.
This new programme will enable us to bring exciting new vehicles to them, with outstanding British design and
engineering, creating a world-class Jaguar Land Rover facility incorporating leading premium manufacturing
technologies.
We have established excellent working relationships with the State of Rio de Janeiro, the City of Itatiaia and the Rio
de Janeiro State
Industrial Development Company and we look forward to attracting new customers to our business in this important
market.�
Based in the City of Itatiaia, the new project represents a total investment of R$750 million
(£240 million) by 2020 with the first vehicles set to come off the assembly line in 2016. Installed capacity will be
circa 24,000 vehicles per year.
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Technology and innovation
The Range Rover Sport is tested in the cold chamber facility in Gaydon
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Pushing the technology envelope
Jaguar Land Rover�s engineers are getting a head start on the future.
Jaguar Land Rover�s engineering team now covers every spectrum of product development and uses the best and latest
tools and techniques.
We are developing new engines, new materials, �green� technologies and new ways for the driver to communicate with
their vehicle. We listen to our customers to get a better understanding of their requirements. We are also developing
more unique technologies to continue our leadership of lightweight construction and 4x4 capability.
Looking further to the future, the world population is growing and more people will live in �megacities�. This brings
with it opportunities, as well as challenges including pressure on transport systems, fuel prices and the cost and
scarcity of natural resources.
In the future our cars will reflect both these challenges and opportunities. Jaguar Land Rover sees five key themes
emerging, and it is these that are leading our agenda for future product development. Our cars will become smarter,
more connected, cleaner, more capable and desirable.
LIGHTWEIGHT
During 2013, Jaguar Land Rover showcased three new vehicles that continued to demonstrate leadership in
aluminium. The Range Rover Sport and Jaguar�s F-TYPE Convertible and Coupé.
The Company also confirmed a £1.5 billion investment to introduce an all-new, technically
advanced aluminium vehicle architecture at the Company�s Solihull plant. This modular and scalable vehicle
architecture will be high-strength, lightweight and Jaguar Land Rover�s most aluminium intensive structure to date. It
is unique and brings considerable benefits in terms of dynamics, safety and efficiency.
POWERTRAIN
To support the development of our new Engine Manufacturing Centre we have invested in our own powertrain
engineering capability, including a new state-of-the-art facility at Whitley, to design and engineer not just the first of
the new family of four-cylinder petrol and diesel engines, but to create a pipeline of new powertrains that will be
produced in the decades to come.
Jaguar Land Rover recently introduced the world�s first hybrid electric vehicle with a diesel engine, bringing down fuel
consumption to 6.4 l/100km which, only a few years ago, seemed to be totally unachievable in a vehicle the size of a
Range Rover. We believe the hybrid drive will penetrate the market for luxury vehicles, so this is an important area of
development.
Jaguar Land Rover will continue its efforts to improve its fuel consumption and reduce emissions to meet the needs of
its customers and deliver on its legislative obligations. Jaguar Land Rover will increase its use of lightweight
technologies, as well as engine downsizing and hybridisation.
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Jaguar Land Rover�s InControl Apps platform operates apps on your smartphone via your vehicle�s touchscreen
SMART CONNECTIVITY
Touchscreens, phones, �The Cloud�, telematics and the connected world are going to transform the cars we drive. Much
of the development is driven by the wider customer appetite for smartphone technology and our development in this
area is advancing quickly. Jaguar Land Rover recently made a major step forward by introducing its InControl Apps
platform. This operates apps on your smartphone via your touchscreen and brings in additional functionality to the
head unit. This year, Jaguar Land Rover announced the first wave of supported third-party applications for this
innovative platform. This allows our customers to access the branded third-party apps they are familiar with safely
and conveniently in their vehicles.
Further applications will be introduced to the InControl Apps portfolio throughout 2014 and beyond, providing
customers with an enhanced experience throughout their vehicle ownership.
The launch of InControl Apps is also an important first step in reducing driver distraction. To further develop
capabilities in this area, Jaguar Land Rover is working with MIT AgeLab, DENSO and Touchstone Evaluations on
methods to measure the demands made on drivers. This will help to develop new systems that will minimise
distraction.
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THE FUTURE OF INNOVATION COLLABORATIVE
Jaguar Land Rover has invested in a new UK advanced research facility, the National Automotive Innovation Centre.
This £100 million centre will provide dedicated facilities for an expanded Jaguar Land Rover Advanced Research
team. It is designed to create a large-scale collaborative research environment, and will support a 1,000-strong team of
researchers from Jaguar Land Rover, our suppliers and academia. Jaguar Land Rover is also working with academia to
enhance the tools used in product development. Ten years ago the Company took the decision to invest in virtual
tools. Focused on advancing simulation and virtual engineering capabilities to help us work faster and smarter, and
deliver the high-quality products our customers want.
These virtual engineering technologies helped achieve more robust results than traditional and physical engineering
design and testing. Every Jaguar Land Rover vehicle undergoes at least four iterations of improvement before we
build a physical prototype. These virtual technologies are being developed further through initiatives undertaken with
leading universities.
We are also extending our global research network. Jaguar Land Rover will enhance its research of future
infotainment technologies with the opening of a new Technology R&D centre in Portland, Oregon in 2014.
This new facility will help us develop our collaboration with companies such as Intel to influence the technological
direction these companies are taking. It�s about partnerships to influence technological direction and the goal is to
deliver new compelling experiences to customers more quickly.
We have a partnership with Apple for the same reason � and we intend to support Apple CarPlay in future Jaguar and
Land Rover cars.
These partnerships will ensure we are well placed to deliver what our customers want in an ever-changing world.
Larger than life: up close with technology at Gaydon�s Virtual Innovation Centre
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Responsible business
Jaguar Land Rover has installed the UK�s largest roof mounted Solar PV array at its advanced engine manufacturing
centre in Wolverhampton. Generating 5.8MWh, they are expected to provide 30% of the centre�s eventual energy
needs
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The UK�s Responsible Business of the Year
Jaguar Land Rover�s approach to environmental and social responsibility is at the forefront of the Company�s thinking.
ENVIRONMENTAL INNOVATION STRATEGY
In July 2013, Jaguar Land Rover was named Responsible Business of the Year by Business in the Community
(BITC). The Company received the award in recognition of its significant investment in UK research, jobs and
facilities, improving its overall environmental performance and increasing the skills and education opportunities for
young people and existing employees.
Jaguar Land Rover�s approach to environmental and social responsibility is at the forefront of the Company�s thinking.
Focusing on environmental and social impacts, from products and manufacturing to our whole supply chain, ensures
that we grow our business responsibly while responding to global trends, stakeholder needs and ensuring positive
relationships with local communities. We call this Environmental
Innovation and it reflects a holistic approach to
Responsible Business at Jaguar Land Rover.
We have set ambitious targets for 2020 and to help us achieve these, the Company�s 2020 Roadmap sets out the path
we need to follow guided by �Our commitment to environment and society policy� which embeds responsible business
principles at all levels of our business.
Our key 2020 Environmental Innovation targets include:
External recognition as a leading, global responsible brand.
Transformation in business thinking to leverage long-term value in sustainability.
Sustainable products � innovating to reduce environmental impacts, including CO2
emissions,
over the product life cycle.
Leadership in sustainable business operations, targeting zero waste to landfill and carbon neutral manufacturing
operations.
Global Corporate Social Responsibility (CSR) � using our global reach, resources and partnerships to create
opportunities for 12 million people.
RECOGNISING OUR EFFORTS
Our continued focus on Environmental Innovation has been recognised externally and awarded. Having received the
Platinum Big Tick Award for outstanding responsible business approach by Business in the Community (BITC) in
April 2013, Jaguar Land Rover then progressed to the highly acclaimed �Responsible Business of the Year� award in
July.
The development of Jaguar Land Rover�s vehicle manufacturing sites has also been acknowledged with the �Excellence
in Environmental Management� award. This was given for the various environmental improvements put in place, with
a particular focus on Solihull�s production operations.
The �Inspiring Tomorrow�s Engineers� programme won BITC�s national Education Award 2013 in recognition of the
positive impact its long-term school partnerships are having on increasing employability skills and promoting
engineering careers to young people.
It is this recognition that shows Jaguar Land Rover is taking significant strides to create a company that is not just
recognised for its world-class production of vehicles but for its commitment and willingness to operate as a
responsible business.
WHOLE-LIFE PLANNING
From the moment we develop a vehicle concept, we consider all the product and manufacturing attributes that help us
reduce the overall environmental impact, plan to use less natural resources and create less waste. We are reducing the
environmental and social impacts of our vehicles at every stage, from product design to the end of the vehicle�s life.
The greatest opportunity for us to influence the overall impact is at the design stage, and it is here we concentrate on
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finding ways to reduce emissions as well as use more sustainable materials. Up to 70% of emissions in our vehicles�
life cycle occur during use by our customers and we focus on reducing these emissions through a process of vehicle
lightweighting, powertrain efficiencies, aerodynamics and technology innovations like intelligent stop/start.
The Jaguar Primary School Challenge programme engaged more than 12,500 young people aged 5-11 in 2013
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The assembly line at Solihull is an example of Jaguar Land Rover�s highly efficient manufacturing process
24%
Reduction in fleet average tailpipe
CO2
emissions since 2007
In 2009, we set ourselves an ambitious target to reduce our European fleet average tailpipe
CO2 emissions by 25% by 2015, based on 2007
levels. We are on track to meet that target, having achieved 24% by the end of 2013.
We design vehicles that use resources efficiently and can be disposed of and recycled at the end of their life. We are
also exploring hybrid and electric vehicle technologies that could dramatically reduce vehicles emissions in the future.
We use Life Cycle Assessment (LCA) to quantify the environmental impact of raw material use, production and
manufacturing, the customer�s vehicle use, and its disposal at end of life. Once calculated the impact is stated in terms
of carbon dioxide equivalent (CO2e), so that the different
impacts can be easily compared and analysed. We have in-house capacity to complete full LCAs for all new vehicles.
We follow the international standards ISO 14040, 14044 and 14062 and we gained third-party certification from the
Vehicle Certification Agency for full vehicle LCAs. We have completed life cycle assessments for six vehicles
including the Jaguar XJ, Range Rover Evoque and the Range Rover and Range Rover Sport.
Our aim is to educate our customers in the impact of cars throughout their life cycle. This will become increasingly
important as the significance of each life cycle stage changes with the introduction of hybrid and electric vehicle
technologies.
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Jaguar Land Rover supports the distribution of Lifestraw clean water filters in Kenya, through the purchase of
voluntary carbon offsets; creating opportunities for over one million people and offsetting 600,000 tonnes of
manufacturing assembly CO2 emissions
OPERATIONAL REDUCTIONS (ENERGY, WASTE AND WATER)
Our operations form an important part of our products� life cycle and minimising the impact from our operations is a
key element of our Environmental Innovation strategy. This is especially important as we increase manufacturing
capacity globally to meet growing demand. In 2009, we set an ambitious goal to reduce the environmental footprint
from our manufacturing operations, focusing on CO2 emissions, waste to landfill and water use.
We made significant achievements by driving though a number of initiatives including investment in renewable
technologies, continued lean manufacturing solutions and employee engagement. For every vehicle produced up to
March 2014, against the Environmental Innovation baseline year of 2007, we have achieved the following reductions:
30% (from 21% the previous year) in operational CO2 despite significant project work to expand our facilities.
29% (from 17% the previous year) in water consumption.
75% (per previous year) in waste sent to landfill.
Our 2020 Environmental Innovation target is leadership in sustainable business operations. This focuses on driving
carbon neutrality within our manufacturing operation, zero waste and treating waste as a resource as well as closed
loop recycling processes. For example, our advanced new engine manufacturing facility in Wolverhampton has been
designed with sustainability embedded throughout, and we have at design stage achieved an �excellent� rating from the
BREEAM assessment
30%
Reduction in operational CO2
for sustainable buildings. The building has been designed to minimise energy demand through the use of insulated
cladding, to maximise daylight through the roof design, and to harness natural ventilation through the use of automatic
louvres.
CARBON OFFSET PROGRAMME
Some emissions are unavoidable. Therefore, while low carbon technology is still developing, we are committed to
offsetting these CO2 emissions by investing in sustainable development projects to deliver benefits in other ways.
We offset 100% of our UK manufacturing assembly emissions and customers can also choose to offset their own
vehicle emissions, via our programme partner ClimateCare. For manufacturing this equates to over 1.5 million tonnes
of CO2 since 2007 and we have invested in carbon reduction/sustainable development projects, in 18 countries, from
renewable energy to clean water provision.
As part of our 2020 Environmental Innovation targets, offset funding will be directed to large-scale, high-impact
�carbon for development� projects like the award-winning �carbon-for-water� LifeStraw� project. These projects have
multiple benefits for people and the environment. LifeStraw� uses the distribution of water filters in the Busia region of
western Kenya to replace the use of firewood to boil water. These units provide clean and safe water, reducing the
incidence of water-borne diseases, creating opportunities for recipients to attend school or pursue commercial
interests.
Not using firewood reduces local deforestation rates, reduces smoke inhalation and provides a saving in household
expenditure.
Projects like LifeStraw� are key to our target of creating opportunities for 12 million people by 2020.
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Social responsibility initiatives integral to our reputation
Jaguar Land Rover makes a positive impact on society by building excellent community relations and supporting local
initiatives.
Jaguar Land Rover believes that being a responsible business is fundamental to preserving the strong reputation of our
brands, securing our licence to operate, delivering profitable growth, and retaining the trust of our stakeholders. Jaguar
Land Rover strives to create and maintain excellent relations with local and regional communities where the Company
designs and manufactures. Employee involvement is the cornerstone of business commitment to the social and
economic regeneration of communities and Jaguar Land Rover is dedicated to this principle, from board member to
�shop floor� employee.
A POSITIVE IMPACT ON LOCAL AND GLOBAL COMMUNITIES
Jaguar Land Rover�s business is growing and with it our ability to make a long-term difference to the world in which
we operate. Making a positive impact on the community takes real commitment and Jaguar Land Rover invests
considerable resources in delivering a range of activities to address key issues that affect Jaguar Land Rover and the
wider community.
In March 2014, Jaguar Land Rover announced a new, global Corporate Social Responsibility programme (CSR) to
create opportunities for 12 million people by 2020, as part of our Environmental Innovation targe
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